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Purpose:  The purpose of the focus group is to determine access to tobacco through tobacco retailers and at which stores youth are able to purchase tobacco products.  These focus groups are being conducted in lieu of youth tobacco purchase surveys, where a youth “decoy” attempts to purchase tobacco directly from a tobacco retail store.  For that reason, all focus group questions are targeted at how youth get tobacco from retailers.  Currently, if youth are caught smoking, they get a ticket and have to do community service.  

Optimal Focus Group Size/Target Population: 5-7 youth who are gathered from among youth from 5 high schools/youth programs who are diverse in gender, ethnicity, and socioeconomic status and between the ages of 15-17 years old and use tobacco products.


Opening Remarks/Context for the Focus Group Discussion (3 min)

Thank you for coming to share your thoughts with us.  This project is being conducted by the Butte County Tobacco Education Program with youth your age.  We are interested in all your ideas, comments and suggestions on the topic of youth access to tobacco through tobacco retailers.  A tobacco retailer can be a small or large grocery market; convenience or liquor store; gas station; pharmacy; or a business that sells mostly tobacco products such as a hookah bar, vape shop, or cigarettes-only store. It will be just like a conversation that you would have with your friends.  There are no right or wrong answers; we want honest comments, both positive and negative.  

Our conversation will take about 1 hour.  We will be recording the session, but no one except us will listen to the recording.  Your comments will be completely confidential.  Your parents, your teachers or other adults will not know what you have said.  In a moment, we will ask you to introduce yourself by saying your first name.  However, you can make up a name if you want.

We will focus on the topic of youth access to tobacco through tobacco retailers.  Your experience with this issue will help us better understand how we can create a healthier retailer environment for everyone.


Introductions and Warm-Up (10 min) 

a. Please say your first name, where you live and the first thing that comes to mind when you hear the words “tobacco retailer” and why. 

i. Probe: How do you define tobacco retailer?
ii. Probe: How do you think tobacco retailers affect youth access to tobacco? 


Youth Access to Tobacco Products (25 min) 

b. Imagine I’m a teenager and I just moved to Chico.  What would you tell me about where in Chico I could buy cigarettes, electronic cigarettes or tobacco products myself? 

i. Probe: Are there any geographic areas (e.g., a neighborhood?) where it is particularly easy to buy tobacco?
ii. Probe: Are there specific retailers where it is easy to buy tobacco products?
iii. Probe: Are there certain conditions when it is easier (e.g., a time of day or a particular clerk)?


c. Which kinds of tobacco products are easier to purchase than others?  (e.g., chewing tobacco, e-cigarettes, cigarillos, single cigarettes, etc.)


d. Which types of stores are easier to purchase tobacco products from than others? (e.g., Small or large grocery market; convenience or liquor store; gas station; pharmacy; or a business that sells mostly tobacco products such as a hookah bar, vape shop, or cigarettes-only store )


e. What would you tell me about walking into a tobacco retailer to buy tobacco or tobacco products?  How should I go about it?

i. Probe: Would it be better to go alone or with others?
ii. Probe: Would it be better to go with someone my own age?


f. What would prevent you from going in to a specific tobacco retail store?  (e.g., did they check IDs in the past, did a friend say they won’t sell, etc.)


g. If you couldn’t buy tobacco or tobacco products directly yourself, how would you get it from a tobacco retailer?

i. Probe: What would you do?  (e.g., Hang out in the parking lot and ask a stranger?)
ii. Probe: Who would you ask to purchase them?  (e.g., An older friend? A relative?)


Personal Experience Buying from a Tobacco Retailer (2 min)

h. How many of you ever purchased tobacco directly from a tobacco retailer in Chico?  Raise your hand. 
 
i.	Probe:  If so, which types of stores and which types of products?

i. How many of your friends ever purchased tobacco directly from a tobacco retailer in Chico?  Raise your hand.  How many friends (1?, 2?).

i.	Probe:  If so, do you know which stores they purchased from?


Input on Program Design (15 min)

j. It’s your job to design a program that prevents underage youth from purchasing tobacco products from tobacco retailers.  You can do anything you want to do.

i. Probe: What would you do?
ii. Probe: What should the message be?
iii. Probe: Who would be the spokesperson?
iv. Probe: What would you tell policymakers about youth access in Chico?


Closing (5 mins)

l. Is there anything else you’d like us to know about your experience or opinions of youth access to tobacco through tobacco retailers? 


Closing Remarks: Thank you for your time and willingness to share your experiences. The next steps in our project are to summarize the opinions in a report to share with policy makers. The results of this research will be available to you if you like.




_________________________________________________________________________________

Definitions and Substitute words 

Tobacco Retailers: Any retailer that sells tobacco or tobacco products, including e-cigarettes.  Tobacco retailers include small or large grocery market; convenience or liquor store; gas station; pharmacy; or a business that sells mostly tobacco products such as a hookah bar, vape shop, or cigarettes-only store.

Tobacco products: Cartons, single packs, single cigarettes, cigars, cigarillos, chewing tobacco, e-cigarettes, and e-juice.

Disadvantage: Drawback, problem, difficulty, weakness 

Prefer: Like, Like better 
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