Policy Maker Key Informant Interview Guide Healthy Stores for a Healthy Community Campaign (AA.e.1)

Interviewee:	

Interviewer:	Date:

Interview length:	



NOTE: Directions for interviewers are in italics; do not read these out load.	

Good morning/afternoon 	. (Introduce yourselves and your organization or Coalition affiliation.)

Thank you so much for agreeing to talk with us.

We have a few prepared questions we’d like to discuss with you but before we get into those we’d like to give you a little background on why we’re here.

The Healthy Stores for a Healthy Community campaign is a statewide collaboration between tobacco use prevention, nutrition, and alcohol prevention partners to improve the health of Californians through changes in the retail store environment that offer consumers healthier options. The Tobacco Prevention Coalition is a lead organization in the local campaign. As a policymaker, The Coalition is interested in hearing your thoughts about possible policy strategies that could help create healthier retail environments in your jurisdiction.

We have about a dozen questions that should take approximately 30-40 minutes to discuss. The information you share with us will help inform local efforts to create healthier communities. We will be talking to several policy makers in different local jurisdictions about these issues. Your comments will be compiled with others so that none of your comments will be attributed to you by name in writing.

We hope you’ll be interested in discussing all of the questions we have for you but if you feel you can’t or don’t want to answer any of them let us know and we’ll move on.

We will take turns asking the questions we want to discuss with you and taking notes.

Do you have any questions for us before we begin?

 (
1
 (v9.09.16pm)
)
1. To start with, we just want to get a sense of what kinds of tobacco products YOU’VE NOTICED in local retailers such as grocery stores, corner markets, gas stations, mini markets, liquor stores, etc. in the city of 	(fill in jurisdiction name)?
(This will give you a sense of their familiarity with products you’ll talk about later.)



2.  (
PROBE: If they mention anything, listen and clarify to ensure you understand. If they don’t have 
specific thoughts about this, just confirm that and move on.
)What are some of your thoughts about the SALE and/or MARKETING of these kinds of products in 	(jurisdiction name)?

Now we’d like to talk with you about a number of different possible policy strategies related to the retail environment. We’d like to get your perspective on these strategies, so for each of them we wil ask you to share with us whether you are supportive of the strategy and other thoughts you might have about the issue. Keep in mind that the questions refer to local policies in 	(jurisdiction name).

For these questions, when we say “tobacco products” this includes “electronic smoking or vaping devices,” which are e-cigarettes, e-hookah, e-cigars, refill cartridges, vape pens, e-liquids and other refills and accessories for these products. In case you’re not familiar with these products, here are a few samples.

BRIEFLY SHOW SAMPLE PRODUCTS – USE SAME ONES FOR EACH INTERVIEW; DON’T OFFER COMMENTARY

 (
INTRO: 
Stores often promote cigarettes and other tobacco products by giving price discounts, like two packages for the price of one.
)

3. Would you support a law that bans any kind of price discount on tobacco products?
*(DENICE to ask this question.)

Don’t read answers; just confirm their position:
O Support	O Oppose	O Unsure	O Declined to answer


INTRO: The Federal government prohibits the sale of single cigarettes, and requires a minimum pack size of 20 cigarettes per pack. However, little cigars and cigarillos are legally available in single packs and small packs of less than 5 products per pack. These smaller packs are often cheaper than larger ones, which can make them more affordable to youth.

In case you’re not familiar with these products, here are some samples.
BRIEFLY SHOW SAMPLE(S) – USE SAME ONE(S) FOR EACH INTERVIEW; NO COMMENTARY

4. Would you support a law that bans the sale of single or small packs of little cigars or cigarillos in 	(jurisdiction name)?

Don’t read answers; just confirm their position:
O Support	O Oppose	O Unsure	O Declined to answer

 (
PROBE: 
Can you say more about this?
)

INTRO: In 2009, The Federal Food & Drug Administration banned the sale of all flavored cigarettes because of their special appeal to children. Menthol flavored cigarettes were exempted from this ban.

Research shows that youth are more likely than adults to smoke menthol cigarettes. Research also indicates that youth smoking rates are higher in communities with higher numbers of retailers near schools, and that youth are also more likely to be able to purchase cigarettes in stores around schools.

5. Would you support a law to ban the sale of menthol flavored cigarettes in STORES NEAR SCHOOLS in 	(jurisdiction name)? “Near schools” is defined as within 1000 feet of a school. **

Don’t read answers; just confirm their position:
O Support	O Oppose	O Unsure	O Declined to answer
 (
PROBE: 
Can you say more about this?
)
(**) If interviewee asks for clarification about the 1,000 ft distance, share the following: 1,000 feet is about 1/5 of a mile; the distance many youth will walk or be driven on their way to/from school.
Kids may therefore be exposed to products, product promotions and product marketing at the stores within this distance to schools.

INTRO: It is currently legal to sell all flavors of non-cigarette tobacco products such as mint, menthol and youth friendly fruit and candy flavored products like little cigars.

In case you’re not familiar with these products, here are some samples.
NOTE: BRIEFLY SHOW SAMPLES of flavored cigarillos and/or cigars and e-cigarettes – USE SAME ONES FOR EACH INTERVIEW; NO COMMENTARY.


6. A) Would you support a law to ban the sale of flavored non-cigarette tobacco products in
 	(jurisdiction name)?

Don’t read answers; just confirm their position:
O Support (If “support,” SKIP to #7)	O Oppose	O Unsure	O Declined to answer
 (
PROBE: 
Can you say more about this?
)

B) Would you support a law to ban the sale of flavored non-cigarette tobacco products in STORES NEAR SCHOOLS, PARKS & PLAYGROUNDS in
 	(jurisdiction name)?

Don’t read answers; just confirm their position:
O Support	O Oppose	O Unsure	O Declined to answer
 (
PROBE: 
Can you say more about this?
)

The last few questions were about FLAVORED tobacco products. The next few ask about the sale of ALL tobacco products.

7. A) Would you support a law to prevent stores NEAR SCHOOLS, PARKS & PLAYGROUNDS from selling tobacco products in 	(jurisdiction name)?

Don’t read answers; just confirm their position:
O Support (If “support,”SKIP to #8)	O Oppose	O Unsure	O Declined to answer
 (
PROBE: 
Can you say more about this?
)


B. Would you support a law prohibiting NEW tobacco stores from locating NEAR SCHOOLS, PARKS & PLAYGROUNDS?
Don’t read answers; just confirm their position:
O Support	O Oppose	O Unsure	O Declined to answer
 (
PROBE: 
Can you say more about this?
)

8. Would you support a law that bans pharmacies from selling tobacco products, in  	
(jurisdiction name)?

Don’t read answers; just confirm their position:
O Support	O Oppose	O Unsure	O Declined to answer


INTRO: The next question is about Tobacco Retailer Licensing. Tobacco Retailer Licensing allows for enforcement of tobacco retailer laws through two mechanisms: 1) assessing Licensing fees which are used to fund enforcement of tobacco sales laws like no sales to minors; and 2) Suspension of licenses, which occurs if retailers are found to be out of compliance with these laws.

9. Would you support a law that requires store owners in 	(jurisdiction name) to BUY a local license to sell tobacco products AND suspends that license if retailers are found to be out of compliance with tobacco laws? * (DENICE to ask this question.)

Don’t read answers; just confirm their position:
O Support	O Oppose	O Unsure	O Declined to answer
 (
PROBE: 
Can you say more about this?
)

INTRO: As you may know, California's "Lee Law" currently limits the amount of signage that alcohol retailers can display on their windows and glass doors to no more than 33%. Some communities have stronger restrictions for safety reasons and to reduce exposure to unhealthy advertising.
10. Would you support a law that REDUCES allowable storefront signage to no more than 10% in 	(jurisdiction name)?

Don’t read answers; just confirm their position:
O Support	O Oppose	O Unsure	O Declined to answer
 (
PROBE: 
Can you say more about this?
)

 (
13
 (v9.09.16pm)
)
11. Thinking about the policy strategies we just discussed, in your opinion what are the greatest BARRIERS to regulating local tobacco sales and/or marketing in 	(fill in jurisdiction name) in the ways that we talked about?

Just to remind you, we talked about the policy strategies:
· Minimum pack sizes for little cigars and cigarillos
· Restrictions on (1) menthol flavored cigarettes; (2) flavored non-cigarette tobacco products; and (3) tobacco products overall
· Restrictions on tobacco stores NEAR schools, parks & playgrounds
· Requiring stores to purchase a local license to sell tobacco AND license suspension if stores are out of compliance

 (
PROBE: If not mentioned, ask about barriers related to: 1) WHERE tobacco products can be sold (i.e., near schools);
2) WHAT products can be sold (i.e., flavored products and small packs)
)

12. Now I’d like to get a sense of what kind of information you or the City Council might need in order to consider adopting 4 of the policies we’ve discussed today:

1) Require minimum pack size for little cigars and cigarillos
2) Restrict stores from selling flavored non-cigarette tobacco products
3) Restrict stores near schools from selling menthol flavored cigarettes
4) Limit # of tobacco stores near SCHOOLS, PARKS & PLAYGROUNDS.

 (
PROBE: If they address SOME but not all issues listed above, probe on the OTHERS. If they indicate, “I don’t know,” 
ask whether info about the following might be helpful: 1) How the policy 
would be implemented
; 2) How the policy 
has worked
 in other jurisdictions
)

Do you have any questions for me?


Thank you so much for your time today. (ADD TAILORED THANK YOU MESSAGE SPECIFIC TO THE POLICYMAKER’S SUPPORT OF TOBACCO CONTROL.)

We want to leave the results of the 2013 Contra Costa Healthy Stores for a Healthy Community Survey with you. Coalition volunteers and partners from Alcohol Prevention and Nutrition programs collected this survey data by visiting stores throughout the county to observe the retail environment first-hand. The survey results give more information about what kinds of unhealthy products and advertising our communities are exposed to. We conducted a follow- up to this survey this past summer and will provide you with those updated results when they are released early next year.

We also have a tobacco retailer density map for your jurisdiction, which provides a picture of where stores are located in your community and how many are near schools. We are happy to meet with you again if you have any additional questions for us after you review the Healthy stores data and this map.

This packet also includes some information about the Tobacco Prevention Coalition and flavored tobacco products.


Additional POST-INTERVIEW Notes:
