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Name of Store: ___________________________ Surveyor(s):  __________________ Date: ______________
Address_________________________________________________ City: _____________________________
Type of store (circle):  Gas   Gas/Convenience   Liquor   Neighborhood Market   Tobacco Shop   Chain Grocery
                                        Small Pharmacy    Chain Convenience   Chain Pharmacy   Other: ___________________
Person Surveyed: _____________________________Title: Owner   Manager   Clerk   Other_______________
1. Are you familiar with strategies employed by the Tobacco Industry to aim advertising at children?
	  Yes		  No
2. Do you think that tobacco advertising aimed at children is a serious public issue?
	Not at all serious	Somewhat serious	 Serious      Very Serious
		1			   2		      3		  4
3. How likely would you support a policy requiring retailers to end their practice of placing tobacco ads including ENDDs (Electronic Nicotine Delivery Devices) near candy, toys, etc. or at 3 feet or less?
	Highly unlikely 	Unlikely	Neither unlikely or likely	Likely		Extremely likely
		1		      2			        3			    4			5
4. Do you think this policy would hurt, help, or have no effect on your business?
	Very hurtful 		Hurtful			No effect		Helpful		Very Helpful
		1		      2			        3			     4			5
5. How likely would you support a policy requiring retailers to end their practice of placing tobacco ads including ENDDs (Electronic Nicotine Delivery Devices) on the outside of their store?
	Highly unlikely 	Unlikely	Neither unlikely or likely	Likely		Extremely likely
		1		      2			        3			    4			5
6. Do you think this policy would hurt, help, or have no effect on your business?
	Very hurtful 		Hurtful			No effect		Helpful		Very Helpful
		1		      2			        3			     4			5
7. Would you be willing to help work with tobacco retailers to support policy changes in retailer placement of tobacco and ENDDs ads?
	  Yes		  No
If yes, ask how do you think we could accomplish this?
____________________________________________________________________________________________________________________________________________________________________________________
8. Who else might be willing to support such a change in retailer placement of tobacco ads?
____________________________________________________________________________________________________________________________________________________________________________________
9. Are you affiliated with a group (Chamber, Service Club, or other) that might be supportive of such a change?
If yes, ask how you might schedule a talk to that group?


10. Can you think of any problems/barriers/obstacles that would prevent changing these advertising practices?
____________________________________________________________________________________________________________________________________________________________________________________
11. How might we get around those barriers?
____________________________________________________________________________________________________________________________________________________________________________________
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