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The Mono County Health Department is participating with counties throughout the State in a campaign called “Healthy Stores, Healthy Communities.” To help focus that campaign, we are surveying local markets about the challenges of providing healthy food and snack items in a rural environment. The second purpose is to better understand newer tobacco products on the market such as flavored products and electronic cigarettes.

1. Do you have a seasonal closure of your business?  If yes, when?

2. I see you carry a selection of fruits [and vegetables].  How often can you produce delivered? 

3. Does your store sell locally grown or produced foods?  If yes, what types of fruit and vegetables are local?  Baked goods, meats or other products?

4. I hear some healthy foods are difficult to obtain due to distribution problems.  What are the biggest challenges to maintaining a good supply and variety of fruits and vegetables or other food items, like meat?

5. What percentage of your local clientele is Hispanic?  
5.1  Do you carry produce that is more likely to be purchased by the Hispanic community?

6. Are there any products or services you would like to offer, but have not been able to?  

7. What situation or incentive would facilitate your offering that product or service?

8. I see you carry several different types of tobacco products.  Which product do you sell the most of?  What would be second in the order of sales volume?  And Third?  Fourth?  And Last?
8.1. Cigarettes:  
8.2. Cigarillos: 
8.3. Cigars:
8.4. Chew:
8.5. Electronic Cigarettes: 
8.6. Other

9. I see you carry flavored cigarillos.  Who tends to buy this product?

10.   I see you carry flavored smokeless.  Who tends to buy this product?


11. What tobacco products do young adults typically buy?  (Do they generally ask for the flavor they want, or do they seem to be trying out new products or flavors? )

12. When it comes to tobacco product purchases, do the tobacco buying preferences of tourists differ at all, from that of locals?  (If so, how does it differ?) 

13. Thinking about your monthly store income, what percent would you say comes from tobacco products?  

14.  AND what percent would you say comes from alcohol products?

15. AND  fresh produce, what percent from that?

Some time ago, we conducted a survey of businesses about smoke free doorway and outdoor dining policies acceptable to business owners. At that time, just over 55% of business owners expressed a preference for a policy that prohibited smoking 20 feet from entrances and in outdoor dining. Lately, the Health Department has had more and more complaints in all areas of the county about exposure to drifting second hand smoke from outdoor areas of businesses.

16.  How would you feel about a county ordinance that would prohibit smoking within 20 feet of entrances of businesses and in outdoor dining patios?

Would you say that you...
Ο  Strongly Support          Ο  Somewhat Support  
Ο  Somewhat Oppose, or  Ο  Strongly Oppose   this smoke-free policy?
Why or why not?

17.   The Health Department and Economic Development department have planned a food retailer conference in Lee Vining for April, before fishing season, to help rural retailers strategize on how to resolve some of the issues we have been talking about. What topics would be important to cover at this conference?   

18. Time will be provided for group discussions on topics of interest to retailers. What topics would you want to discuss with your colleagues?


19. Is there anything else you would like to add?


Thank you so much for sharing your insight with us. We hope to use this information to help us partner better with area retailers to improve out community.
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